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LJ Hooker Home Loans brand guidelines have been established to ensure proper
usage and placement of LJ Hooker Home Loans brand elements.

The LJ Hooker Home Loans visual identity is communicated through a combination
of elements including colour, typography, graphic language and imagery.

It is important to follow these guidelines to ensure that our brand is being represented in an
appropriate
and consistent fashion.

For this reason the creation of any NEW brochures, advertisements, marketing material, signage
or internal/external communications that includes the LJ Hooker Home Loans logos and design must
be approved by the Home Loans Marketing Team within head office operations.

Any questions or requests can be sent to marketing@ljhookerhomeloans.com.au
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Colour

Primary Palette

Colour is one of the strongest brand attributes and is used on almost all corporate communications; it is therefore extremely
important that we always use the correct colour values.

Colour reproduction: Special attention must be paid to colour reproduction in order to ensure brand compliance.
For best results, printing should be done using PMS colours where budget allows.

Coated & Uncoated stocks: Please ensure you follow the brand guidelines and use the appropriate colours when printing on
coated and uncoated stocks.

Non-standard substrates: Extra attention must be paid to the LJ Hooker Home Loans Styleguide / Colour system when printing
on non-standard substrates, i.e. Metallic, porous, plastic or textured surfaces.

blue to white

Blue Orange Black

C100 MO 0 KO CO M48 100 KO COM4 0K100
RO G174 B239 R247 G150 BO RO GO BO

PMS Coated: PMS Coated: PMS Coated:
100% Process cyan C 144 C Black C

PMS Uncoated: PMS Uncoated: PMS Uncoated:
100% Process cyan U 144 U Black U

Web: O0aeef Web: {79600 Web: 000000

Colour balance
Our brand is best represented with a uniform colour balance across all brand material.

To remain brand-compliant and achieve the correct colour balance it is important to follow some simple rules:

@ e White should be the majority base colour (40%)

e Blue is the main support colour for headlines
& backgrounds (20%)

e Blue gradient is used as backgrounds (20%)
e Orange is used as a secondary colour (10%)
e Black used as text colour only (10%)

@ A you have any queries regarding colour
reproduction please contact the LJ Hooker Home
Loans team before commencing production.
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Typography

Type Family

The LJ Hooker Home Loans typographic palette consists of two font families, Din Pro and Helvetica Neue.
These fonts have been chosen because they offer variation in weight and personality to create a unique family.

" Hello.

Din Pro

waniis DN Pro is the type face we use to
express our Brand Voice.
It has a personable, professional
and unique style.

wnecatee - Helvetica Neue is a supporting typeface we use
for alternate typographic applications such
as tables and body copy.
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Typography

Type in practice

Using weight variations within each typeface is a simple technique to increase visibility, legibility and variety.

Din Pro

Primary typeface

Din Pro is a contemporary typeface with plenty

of character — friendly, confident and sophisticated.

Din Pro Bold

Helvetica Neue
Supporting typeface family

Helvetica Neue is a redrawn version of the 1957 classic.
Helvetica was designed as a neutral typeface for clarity
and simplicity.

Medium

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijklmnopqrstuvwxyz
01234567890!@#$%"&*()

Din Pro Regular

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijkimnopqrstuvwxyz
01234567890!@#$%"8&X()

Italic

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijklmnopgrstuvwxyz
01234567890!@#$%"&*()

Din Pro Light

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijklmnopgrstuvwxyz
012345678901@#$%"8&*()

Din Pro ltalic

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijklmnopqrstuvwxyz
01234567890!@#$%"&*()
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ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijklmnopqrstuvwxyz
01234567890!@#$%"&()

Light

ABCEDFGHIUKLMNOPQRSTUVWXYZ
abcedfghijklmnopgrstuvwxyz
01234567890!@#$%8&X()

Light Italic

ABCEDFGHIJKLMNOPQRSTUVWXYZ
abcedfghijkimnopgrstuvwxyz
01234567890!@#3$%"&*()



Typography

Type in practice

This is an example of how the typefaces are ranked and applied from large typographic features to caption body copy.

01. Primary Typeface Din Pro

Typographic features Headlines and Key messages Pull Quotes

Impactful titles in Bold  Secondary

— messages that

or RegUlar W6|ghts require attention

. over a number
of Din Pro of lines are set

in Din Pro.

02. Secondary Typeface Din Pro & Helvetica Neue

Sub-headings and Body Copy Captions
Sub Heading goes Sub heading in Din Pro Regular Caption Heading
. . in Din Pro Regular
here in Din Pro Body copy is set in Helvetica Light. Tem asi doluptatet . g
quunt que eatur molut la as excesequatum fugiante pelo. ~ Caption copy set
Regu"ar , , , L , in Din Pro Regular.
Quias asperupta debistrum nusapiendem facit ari utasi _ _ _ -
doluptat vernatqui utatur, eatiumet et experibust prem Ovitas millabore is venihil
fuga. Ut et preius, omnis eum quo ium, vel ipsandunt, luptate quaerionet volut la
nobis ea commoluptam illor samusandit pa poreper voluptio dolest, site is et.
natios volestis quamus delitatus, que nullicil magniae.
e Bullet point
e Bullet point
e Bullet point

LJ Hooker Home Loans Brand Styleguide | Back to contents 7



Typography
Type in practice

A4 flyers, A3 posters, DL Drop cards

Type Hierarchy
This is an example of how the typefaces are ranked and applied to form a cohesive type language.

Titles & Sub Titles

Titles and sub titles should always be in Din Pro font. While the title can either be Bold or Regular,
the sub title must always be Regular (as shown).

Generally, the Titles are in blue but can be white or black depending on the background.

Body Copy
Body Copy should be in Din Pro when there is minimal copy and text is at least 10 pt.

Where there is more copy or it is less then 10 pt, use Helvetica Light.

Body copy should generally be black unless on a dark background, then use white.

DL flyer

A low-rate home loan
to get you moving

»

s

How does your
investment loan
measure up?

The right home loan can improve
property asset performance.

rate home 5‘ :
ith the ‘

ity you want j

Start the new financial year off with the right home loan for your wealth strategy.

If your interest only period is about to expire, or managing your investment home
loan is frustrating, it’s the right time to speak with a property lending specialist.
A review may also help you cut your interest costs and improve your cashflow.

LJ Hooker name partners with name from LJ Hooker Home Loans

to offer a free home loan review service for our investor customers. With over xx years

experience, name is well placed to help you understand your best options.

2
Comparison rate*

% | 591%

a better home loan.

For guidance on investment finance, speak with me today.

48 B 18 awulo_znuluw'nnzhnzzn'nsszan_:m

g

iooe s e & &
0400 000 000

i com.au -& : uying? Our Freedom Home Loan helps you switch or move. Ve INVEST - SAVE
ljh com. . L) Hooker Home Loans

| option with ‘ Mobile banking app to manage Your Franchise
: splits your loan on the go

57 Consolidate personal debts to help

redraw RA7 y
Ll )" lower your monthly commitments

payments at any time /T Fast home loan approvals to make
rest costs —/ moving or switching easier

Home loans made simple.

Name

0400 000 000 T = U% @)
A4 Flyers name@Ijhookerhomeloans.com.au

lihookerhomeloans.com.au/franchise LIVE INVEST SAVE

I'l) Hooker Home Loans
Your Franchise

LJ Hooker Home Loans Brand Styleguide | Back to contents 8



Typography
Type in practice

Brochures & eBooks

Type Hierarchy
This is an example of how the typefaces are ranked and applied to form a cohesive type language.

Cover

Cover titles should always be in Din Pro font in Bold or Regular. The title should generally be in blue, but can be either
white or black depending on the background image.

Inside Spread Titles & Sub Titles

Titles and sub titles should always be in Din Pro font. While the title can either be Bold or Regular,
the sub title must always be Regular (as shown).

Generally, the Titles are in blue but can be white or black depending on the background.
Body Copy

Body Copy should be in Helvetica Light and always black unless on a dark background.
Breakout Copy

Where there is copy separated from the main text that needs to gain more attention, use Din Pro font
in Regular at least 14 pt. This copy would need to be blue or white on a dark background.

Buying your
So, if you're a first home buyer fi rSt home?
ready to enter the market,

Choose the right home loan. Research, research, research. e
keep these tips in mind.

DL roll fold brochure

There are more things to consider Did we mention research?
with a home loan than just the Understanding the market helps ) )
ey you buy at the right price. 1 Budget planning around your lfestyle
2 Free borrowing power and deposit assessment

.
» redraw and offset facilities Sometimes the best locations for property growth
ees and loan costs These often provide a cheaper entry point and with your researct

> repayment flexibility greater potential for growth, 4 Choose the right home loan for you

Our First Home Buyer difference:

» fxed or variable inferest ates Likewise. a brand new or newly renovated property 5 Ahome loan pre-approval

will generally charge a premium. An existing, lived-

in home may ot look s prefty bu couid be beter

> willthe lender approve my opplication? vaiue, It depends on your personal preference, Home loans made simple.
budget and ocation

> loan ferms

Remember - be sure fo use a lending specialist (InD

who can guide you through the full home loan The right professional lending specialist can 0400 000 000
Gt i 4 propertyreporis. lihookerhomeloans.com.au/franchise
These reports show you @ property or suburb sales. brought to you by
isfory. growh pattems and comparabe recent
solesimtrecrea 1 L) Hooker Home Loans 11L) Hooker Home Loans

Your Franchise

A5 brochure

Your Home
Buying Guide

LJ Hooker Home Loans Brand Styleguide | Back to contents



Typography
Type in practice
Tables

Type Hierarchy

This is an example of how the typefaces are ranked and applied to form a cohesive type language.

Table Headings

Headings should always be in Din Pro font in Regular regular. Headings should be at least 10 pt.

Table content
Content must be in Helvetica Light.
Where there is a ¢/ or X , use Zapf Dingbats glyphs.

Content must always be black unless using a pale blue background.

Disclaimers

To allow space for disclaimers, use Helvetica Light Condensed at no less than 6 pt.

Tables (Example only)

1 L) Hooker Home Loans

Access. Home Loans for everyone - made simple.
Access

Acceptable Income

purposes

A Solutions
A home loan solution
for any of the following

Credit Impairment
Customers with any

of the below can be
considered

“Outside the Box”

v Purchase or refinance

+ First home owners

v Owner occupied and
investment properties

+ Construction
v Vacant land

v LVRs up to 95% with
non-genuine savings

+ Loan amounts up to $2.5m
Cash out
v For personal use

v For business purposes

Debt consolidation
v Consolidate unlimited number
of debts
v Payout of ATO debt

v Pay out private or solicitor debts

v Clients with past defaults
(paid or unpaid)

v Part IX or X debt agreements
v Discharged bankrupt (one day)

+ Unlimited mortgage arrears
(within last 6 months)

v Late payments on credit / mortgages

v Refused credit from their bank
or another lender

v Newly employed

v Newly self-employed
(12 months ABN accepted)

+ Tax returns not completed
(alternative income
documentation accepted)

v Failed to meet Lenders Mortgage
Insurance requ\remems

+ Have ‘non genuine savings’

v Require 40 year loan term

v PAYG income

v Self Employed Income

v Full time / part time / casual
/ second job

v 80% rental income

v Family payments — Part A and B
+ Child support

v Centrelink income

v Pension

v Workers compensation

v Income protection

+ Bonus / Commission / Overtime
+ Car allowance / Company vehicle

v Superannuation

0400 000 000

This document s a ya W applcat biect

For more information please contact Name
LJ Hooker Home Loans franchise.

name@ljhookerhomeloans.com.au

ljhookerhomeloans.com.au/franchise

it assessment and loan suitabilty criteria. Terms, conditions, fees, and charges apply LJ Hooker Home Loans Pty Ltd ABN 34 106 564 765 Australian Credit Licence Number 380270 TD2749

LJ Hooker Home Loans Brand Styleguide | Back to contents
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Typography
Type in practice

Pull up Banners

Type Hierarchy

This is an example of how the typefaces are ranked and applied to form a cohesive type language.

Banner Titles and Sub Titles

Titles and Sub Titles should always be in Din Pro font in Regular or Bold. Generally the type will sit on an image or
Blue background so the type will need to be either white or black.

Home loans
made simple.

Name Name Dac0,000 000

Senior Lending Specialist

name@ljhookerhomeloans.com.au
ljihookerhomeloans.com.au/franchise

our rrancnise

Love this home?

Make it yours with finance
from LJ Hooker Home Loans.

Our property lending specialist is here to help.

0400 000 000
name@ljhookerhomeloans.com.au
lihookerhomeloans.com.au/franchise

Name Name
Senior Lending Specialist

LJ Hooker Home Loans Brand Styleguide | Back to contents

‘IL) Hooker Home Loans
Your Franchise
Love this home?

Make it yours with finance
from LJ Hooker Home Loans.

Our property lending specialist is here to help.

0400 000 000
name@ljhookerhomeloans.com.au
ljhookerhomeloans.com.au/franchise

Name Name
Senior Lending Specialist




Typography
Type in practice
Digital Assets

Type Hierarchy
This is an example of how the typefaces are ranked and applied to form a cohesive type language.

Titles and Sub Titles
Titles and Sub Titles should always be in Din Pro font in Regular or Bold. Generally the type should be
Blue but depending on the background the type will need to be either white or black.

instagram tiles

Got solar or want
to install solal ol ‘

home loan.

5 year Discount
Variable rate* Comparison rate

5.74%2 | 6.41%

Home Loans made simple. 1 I'J Hooker Home Loans

Subject i change at any bme and should be used as a guide only. Solar Homa Loan Discount Tenms & Condd
appty. Credit Critedia, 1arma and conditions, fees and charges appéy. L Hooker Home Loans Pry Lid ACN 108564 765
Australian Crodit Liconce Z80270

L) Hooker Home Loans

Link Discounted
Solar Home Loan

If you have eligible solar panels on your
home or investment property, or intend
for a new install you many be eligible
for our Link Discounted Solar Home Loan.

LJ Hooker Home Loans Brand Styleguide | Back to contents



Imagery

Photographic & Illustration principles

Below are a series of photographic principles that will aid the selection and direction of all LJ Hooker Home Loans

photographic executions.

LJ Hooker Home Loans Brand Styleguide | Back to contents

Emotive

Our images are unique, fresh and
emotive with a focus on real estate and
happy people. Through use of exciting,
sunny and bright images we want the
viewer to feel this could be them if they
deal with LJ Hooker Home Loans.
Rather than focussing on the finance
side, it’s more about LJ Hooker Home
Loans doing everything for you so the
customer can focus on the fun things.

Images generally have a lue sky
background or pale background when
indoors so there is black space for
necessary copy.

Illustrative

Simple illustrations utilising brand
colours, either on white or blue
gradient backgrounds

13



Logos

Primary Logo

The LJ Hooker Home Loans logo is comprised of Typography and colour blocks only.

The placement of the logo on external communications, proposals, internal memos, or any other document
or online communication instantly represents the entire company and therefore should always be used properly.

This logo should only be used in its original form in the LJ Hooker Home Loans colours.

Logo

Il) Hooker Home Loans

LJ Hooker Home Loans Brand Styleguide | Back to contents
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LLJ Hooker Home Loans Logo
Usage

Considerable thought and effort has gone into determining the relationship between the elements
that make up the LJ Hooker Home Loans logo.

Do not attempt to redraw or modify the logo in any way.

Do:
e Use official logo artwork
e Allow for clear space around the logo

Don’t:
e Rearrange the elements of the Logo
e Change the colours of the logo
e Rotate or change direction of the logo
e Add to the logo
e Subtract from the logo

LJ Hooker Home Loans Brand Styleguide | Back to contents
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LJ Hooker Home Loans Logo
Usage

Clear space

Clear space is the area surrounding the logo that must be kept free of other graphic elements and the distance from
which the logo should be kept from the edge of a page.

The minimum required clear space is defined by the height of the whole logo.

Il) Hooker Home Loans

Minimum size

The LJ Hooker Home Loans logo is to be used 1) Hooker Home Loans |

at a minimum size of 28mm width, 3.5mm height. minimum 3.5mm

Take care when using the logo that the name is legible. minimum 28mm

LJ Hooker Home Loans Brand Styleguide | Back to contents
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LJ Hooker Home Loans Logo

Logo variants

Product names

The LJ Hooker Home Loans products each have their own name with corresponding logo.
When creating communications for a particular product, the appropriate logo should be used as the main logo.

There is no need to use the usual LJ Hooker Home Loans version.

I L) Hooker Home Loans I L) Hooker Home Loans
Freedom Link

+

L) Hooker Home Loans i) Hooker Home Loans
Compass Connect™

I 1) Hooker Home Loans I L) Hooker Home Loans
Access 5 Star

L) Hooker
Home Loans LJHooker Home Loans Avatar

The Avatar should be used for social media situations where the full logo would
be too small.

LJ Hooker Home Loans Brand Styleguide | Back to contents 17



LJ Hooker Home Loans Logo

Logo variants

Branch names

Each franchise should use the LJ Hooker Home Loans logo with the corresponding franchise branch name.

The franchise branch name should be the same size font as word Home Loans and always right-aligned with the
word Home Loans.

If the franchise brand name is long, the name should run on two lines.

This logo can be used on light or dark background by choosing either white or black type.

I L) Hooker Home Loans IL) Hooker Home Loans

Sydney Outer West Sydney CBD
& Eastern Suburbs

LJ Hooker Home Loans Brand Styleguide | Back to contents
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LLJ Hooker Home Loans Logo

Logo variants

Branch names

When using a franchise branch logo in conjunction with Real Estate, the logos should be used
as per the example below.

1

Helping you get
more from your
home loan.

If you’re buying, investing
or switching loans, I’'m here to help.

Interest rate security with the help you need.

Freedom variable

My name is Name, Lending Specialist for LJ Hooker Home Loans Franchise | Franchise.
low-rate home loan

| have the expertise and resources to help make your home buying or refinancing journey easier. Comparison rate*

Name

| can help provide:

You can find me at:

0400 000 000

t com.au

lihookerhomeloans.com.au/franchise

108564765

Meet with me for a confidential chat to discuss your needs.

I L) Hooker Home Loans
Franchise | Franchise

49072 4927

LJ Hooker Home Loans Brand Styleguide | Back to contents

you@ljhookerhomeloans.com.au
lihookerhomeloans.com.au/franchise

= ree customised property reports udget guidance
@" Fi d y Budget guid
==l For your target property or suburbs Understand how much you can afford
2., Flexible options <=0 Scenario planning Our Link home loan could be the solution for you.
aq” Benefit from a competitive Variable Rate  §==  Create a repayment plan around family
home loan for flexibility, or a Fixed Rate life to achieve your goals .5 fixed £ mind . I db .
home loan for certainty. You can even ) -year fixed rate peace of min ree pre-approvals and borrowing power
enjoy the best of both worlds by splitting &) Customer for life program ) assessments
your home loan J=>  Ongoing reviews and support * Speedy loan approvals tailored to your B ——— . ;
to ensure you always have the right financial position oﬂ: @ banking app to manage your loan
&7 Changes to your home loan home loan and guidance to reach L o
.9 Refinance, top up, switch or restructure your financial goals * Consolidate personal debts to lower « 7 day a week access to your personal
your loan to suit your changing needs F= " ol
g@j Debt Consolidation options monthly expenses lending specialist
Self Managed Super Fund Options -
Your Name
0400 000 000

Home loans made simple.

e & O

LIVE INVEST SAVE

i) Hooker Home Loans

Tt 12 s 2. it and syt ochang st ary . andchges, s s condons . A e o spelcstons
B R e T e ey el g e )

T Spscala o D o s o b O31on ot Yot sl CHUTSTCRS
Ll iookrHome Loans Py L ACH 106 564 705, Aurtan Crd Licenc 380210
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Business Collateral

Business Cards

Business collateral is often the first point of contact with the brand.

Therefore it is important to display consistent and well-structured brand attributes
across all your marketing material.

Specifications
Size: 90mm(w) x 55mm(h)

Colour:
Offset printed 4 colour process both sides

Stock: 350gsm Satin Coated stock

L) Hooker Home Loans
Your Franchise

Name Name
Franchise Owner | Lending Specialist

0400 000 000
name@ljihookerhomeloans.com.au

Australian Credit Licence No 380270

LJ Hooker Home Loans Business Card — Front

Home loans made simple.

ljhookerhomeloans.com.au/franchise

LJ Hooker Home Loans Business Card — Back

LJ Hooker Home Loans Brand Styleguide | Back to contents 20



Business Collateral
Letterhead

Specifications

Size: 210mm(w) x 297mmi(h)

Colour: CMYK UNCOATED on one side
Stock: 110gsm Supreme Laser stock
Format:

e |InDesign CS6
e Microsoft Word template

LJ Hooker Home Loans A4 Letterhead

#L Hooker Home Loans
Your Franchise

w ljhookerhomeloans.com.au/yourfranchise ljhookerhomeloans.com.au
p 00000000 Franchise address STATE POSTCODE Australian Credit Licence 380270

LJ Hooker Home Loans Brand Styleguide | Back to contents 21



Outdoor Signage

Outdoor signage is the most public representation of the brand. Therefore it is important to display
consistent and well-structured brand attributes across all applications.

Shop front designs are tailored to suit the particular premises and market.

However, the brand styleguide must be adhered to at all times. Examples of execution can be seen below and
following pages.

M ours Star home loan L
package helps you savel i’,’z
- ; Y pig

Jump in with a - ‘ I : 1 . -

o

Options for signage include large versions of existing flyers

LJ Hooker Home Loans Brand Styleguide | Back to contents
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Outdoor Signage

LJ Hooker Home Loans Brand Styleguide | Back to contents

3 background colour options for large logo
placement.

It's always recommended to keep within
colour scheme and therefore the blue

23



Outdoor Signage

p 0418 499 857 lihookert

Blue gradient background used
here to create impact and is
mirrored in flyers and social
media etc

LJ Hooker Home Loans Brand Styleguide | Back to contents 24



Outdoor Signage

Blue gradient used in combination with either
white or transparent backgrounds to ensure
legibility.

QR codes are a great option to get people to the
website or contacting their local specialist.

Aobeuer lending €Xperience with | | Aobetter lending €Xperience with
your local Property Lending Specialist your local Property Lending Specialist

'%mmmmmwummm“m '%mMMMemmmrummwme
* Refinance packages bR * Refinance packages

* Self Managed Super Fund Packagos - : * Self Managed Super Fund Packages

* Altarnative home kan solutions for self empioyed - 5 | * Altarnative home loan solutions for sell emplayed

* Commercial lending 5 - 2 * Commercial lending

Vinit Ajmani g ¢@  Vinit Ajmani
0458111 203 0458111 203

—
'8
(S

Let us help you with finance. o)

Real alternative Fast
to the banks loan approvals

b4

Competitive
home loans

Buying
& Refinancing

= Competitive home loans packages for Alternative home loan solutions
owner occupier and investors for self employed

* Refinance packages * Commercial lending

* Self Managed Super Fund Packages FiV\d out more

HERE!

LIVE INVEST SAVE

For a better lending experience contact Darren Cordingley

0408 017 148
dcordingley@ljhookerhomeloans.com.au

‘IL) Hooker Home Loans
Far North Queensland

ljhookerhomeloans.com.au/farnorthqld

LJ Hooker Home Loans Brand Styleguide | Back to contents 25



Car Livery

Our Home Loan Specialists travel around their towns, therefore it is important to display our brand

on their cars for visibility and recogition.

Generic Car livery for doors can be made in adhesive vinyl in appropriate colours.

Size approx 900 x 280mm.

LJ Hooker Home Loans Brand Styleguide | Back to contents 26



Help & Advice

If you need any help or advice regarding the use of the LJ Hooker Home Loans styleguide,
please contact the marketing team.

Jeff Chapman

Head of Product & Marketing
= 0422 363 991

XM jchapman@ljhookerhomeloans.com.au

Shannon Whelan
Executive Assistant to CEO
< 0400 108 104

X swhelan@ljhookerhomeloans.com.au

LJ Hooker Home Loans Brand Styleguide | Back to contents 27



